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Reaccredited ‘A+ ‘Grade by NAAC(CGPA:3.68/4.00)
College with Potential for Excellence by UGC
DST-FIST Supported & STAR College Scheme by DBT

Faculty of Commerce

Bachelor of Commerce (B.com)

SUBJECT: B.COM
B.com | Semester

Paper-Major

FINANCIAL ACCOUNTING
Course OQutcomes

CO. No. | Course Outcomes Cognitive
Level
Co1 To recall basic concepts of accounting and to prepare final accounts with
adjustments U
CO2 To describe the methods of depreciation and compute depreciation of AN & AP
fixed assets
CO3 To Prepare accounts of royalty, investment, NPOs and consignment U & Ap
CO4 - AN &
To understand and evaluate the complete process of accounting in a U
partnership firm
CO5 To Equip with the knowledge of computerized accounting. AP
Credit and Marking Scheme
Credits Marks Total Marks
Internal External
Theory 6 40 60 100
Total 6 100
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 20 Marks 1 External Exams

(During the Semester)
(Best 2 will be taken)

(At the End of Semester)

=




Total no. of Lectures: 90HTrs.

ST. ALOYSIUS COLLEGE(AUTONOMOUS),
JABALPUR

Reaccredited ‘A+ ‘Grade by NAAC(CGPA:3.68/4.00) College with
Potential for Excellence by UGC
DST-FIST Supported & STAR College Scheme by DBT

CONTENT OF THE COURSE
Theory

No. of Lectures (in hours per week): 9 Lectures per week
Maximum Marks: 60

Units

Topics

No.of
Lectures

Accounts: - Indian History, Definition, Objectives, Basic Concept and Principles of Double
Entry System, Journal Entry, Ledger, Subsidiary books, Trial Balance. Introduction of
Indian Accounting Standard Final Accounts.

18

BhTS 1

T - HARA ST, TRHATNT, 36893, Hel HaUROT 3R sad U [@Fed & f@euid, siefer
UEY, ISR, TETIeh GEcToh, SIS Sold| HRAT G HAlelsh JHTHH @rdl 1 IR= |

Accounting for Depreciation (According to Accounting Standard—6), Branch Account,
Departmental Accounts

18

SHTS 2

HoUgE & U AWiehel (@ Al - 6 & TER), AMET e, [Femeig @rd|

Royalty Accounts, Accounting of Non- Profit Organization, Investment Account,
Consignment Accounts.

18

ghTS 3

IUHR Yok T, IN-ATHHRY FITSHAT T oIl THILRATAT, JyorErd |

Partnership Accounts: - Dissolution of Partnership (with Insolvency),
Amalgamation of Partnership Firms, Conversion of Partnership firm in to joint
stock company

18

SehTS4

ATSIERT @I - ARIGRT &1 Partnership [dees (fearfoamasr & ary), iy wAT &1 T,
AT G T TYF Tk el H TITHOT

Computerized Accounts by using any popular accounting software creating a company,
configure and feature setting, creating accounting leaders and groups, creating stock items
and groups, vouchers entry (with maintenance of vouchers), generating report—cashbook,
ledger accounts, trial balance, profit and loss account and balance sheet

18
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5 EeEcgelihd @i fahell it Aol T3 AltFeder &l 3UANET &leh Ueh Shuell Sellell, HifethiR|

HEAT 3R R AT &, re3féar st 3R wog 91, Tehe 3seH AR HHg T, a3
giafte ((E@E & @aB®), RO AR S F7 g, Tar a6, g doid, @ 3R gl

@rar 3T oy e
REFERENCE
S. No. Author Name of the Book Publication

1 S.M. Shukla Financial Accounting | Sahitya Bhawan Agra

2 Shukla & Grewal Financial Accounting | S Chand & Sons New Delhi

3 Dr Ramesh Financial Accounting | Satish Printers and Publishers
Mangal Indore

4 Agrawal Dr Financial Accounting Ramprasad and sons, Bhopal
Mahesh

Sl———

B.com | Semester
Paper-minor
BUSINESS ORGANISATION AND COMMUNICATION.

CO.No. | Course Outcomes Cognitive
Level

Co1 To understand the basics of the business and the process to start a new R, U
business.

CO2 To comprehend the structure of sole proprietorship and partnership U
business in India.

CO3 To develop their analytical knowledge related to company organization and | Ap
MNCs.

CO4 . . — U
To understand the concept and various theories of communication

CO5 To enhance their public speaking skills and make them interview-ready Ap

CO6 To elevate their skills related to writing the business letters and business Ap
reports

CO7 To know the art of demonstrating non-verbal communication and An, C
comprehend the role of social media in E-commerce.
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Credit and Marking Scheme

Credits Marks Total Marks
Internal External
Theory 6 40 60 100
Total 6 100
Evaluation Scheme
Marks
Internal External

Theory 3 Internal Exams of 20 Marks 1 External Exams

(During the Semester) (At the End of Semester)

(Best 2 will be taken)

Total No.of Lectures: 90HTrs.

CONTENT OF THE COURSE
Theory

No. of Lectures

(in hours per week): 9 lectures per week
Maximum Marks: 60

Units

Topics

No. of
Lectur
es

Indian traditional businesses and their organizational structures. Concepts of
Business, Trade, Industry and Commerce - Classification, Relationship between
Trade, Industry and Commerce. Business Organization— Concept,
Characteristics, Importance and Objectives, Functions of Business and Social
Responsibility of a Business-Steps to Start an Enterprise.

18

T $RA & IRFIRS Jaa AR, SANR, 9w, 36 dR afte #
RO, SIIHE, 3T 3R aiffrsT &1 FFay 3 Feffaor sggwRs
WIS 3TN, RAAYAT v 3827 | GEE § FE UG FHATGS a1ideq |

Aauddd &d 39T+ FeH

18
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Forms of Business Organization: Business Organization - Classification -
Factors Influencing the Choice of Suitable Form of Organization - Sole
Proprietorship and Partnership - Meaning, Definition - Characteristics -
Advantages. Co-Operative Organization- Meaning, Functions and Limitations
of Co-operatives Societies.

18

SAAHT A hHISADT PR SATAHeh  HISeT:FINPIUT-3TGeFcl HITSA o TG
wsfAa F dlal dcd | Uehel <9I U4 IBIGRY SIadm: 379, R,
fAATATT MH| AATRICT-Toraa: JT-HT vg AT

18

Organization of Companies: Concepts, Meaning, Formation, Characteristics
and Significance of Private Company and Public Company. Multinational
Companies (MNC): functions and the Challenges of their organization in India

18

Sufral o1 HT: ol Hut 3R Adwfe Huit Bt sy, 34, T3, fagiwand
3R HEw | TERIPIA HUfrar (MNC): HRA & I W6 & H1Y 3R Aot

18

Communication: Definition, Nature, Importance, Objectives of
Communication. Communication theories and process- Information
theory, Interaction theory, Transaction theory, Elements of
communication process. Barriers to Communication: Linguistic Barriers,
Psychological Barriers, Interpersonal Barriers, Cultural Barriers,
Physical Barriers, Organizational Barriers.

18

Seh1S4

AR GRS, TIHTE, Heed, 36| HIR & TASUId Ud Uishan:SIeierl &
fAcurd,geaded & fAcuid  (WEIRTHAT), a2 [Aeuid, gaRyfshar &
3MaeTHh  dcd| THET HIR I YAMOIT Fd dlel  dod [STEMT -7
STEITC, HITSeATcHS STETT |

18
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Written Communication: Writing Techniques and Guidelines. Letter writing -
Basic Principles, Purpose, and Types of business letters. Report writing, types
of reports, Drafting of reports. Oral Communication: Speeches for different
occasions, Guidelines for Effective Listening, Job Interviews, and Type of]
Information.

Modern forms of communication E-mail, Video Conferencing. International
Communication for Global Business. Information Technology: Form of
technology, uses in modern communication systems. Role of social media in
modern business.

18

SHIS5

fTEqHIR: @ deheileh Td TR0 [THel@e: SATHTASHIT: Helsdfaeud,
IMAITaTHR| RAE or@s td yaR|AlGfURaar: Affies 3wt 7 G 3y
SedrERgfedy, FAFIRIERTER, @SNl & TR |WEOR &
sryfas Imaer: §-AW, AN FEHRE, g SR 3 AasdTEEr |
gaaieEd sy, smyfas guR yomelt F IgAhr (3myfae

o

aﬁmwﬁmwmﬁ?mﬂmﬁml

18

REFERENCE

Author Name of the Book Publication

T N. Chaabra, Business communication Himalaya publishing
house

K K. Sinha Essentials of Business Communication VK Global publications

Dr. Ramesh Business communication Universal publication
Mangal Agra

Dr S C Saxena Business Organization and Sahitya Bhawan
Communication Publications

Sanjay Gupta Business Organization and SBPD Publication
Communication

C ey ——— D
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B.com | Semester
Paper-Electives
BANKING AND INSURANCE

(During the Semester)
(Best 2 will be taken)

(At the End of Semester)

CO.No. | Course Outcomes Cognitive
Level
COo1 To list functions and importance of Indian comercial banks. R, U
CO2 To identify important events in the history of Indian banking system. Ap
CO3 To analyze functions performed by RBI and their impact on day-to-day life. | U &An
CO4 To differentiate amongst various account facilities provided by banks. U & AP
CO5 To Develop an understanding on the procedure and esential conditions to AP
apply for different loans and advances
Credit and Marking Scheme
Credits Marks Total Marks
Internal External
Theory 4 40 60 100
Total 4 100
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 20 Marks 1 External Exams
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CONTENT OF THE COURSE

No. of Lectures (in hours per week): 6 Lectures per week

Total No.of Lectures: 60HTrs. Maximum Marks: 60

Units

Topics

No.of
Lectures

Introduction to Banking: Historical background of banking, Definition, principles and
importance of bank. Classification of bank. Functions of commercial bank. Structure of
commercial banking in India. Features of Indian banking system, Modern Banking
Practices in India- Mobile Banking

15

BhTS 1

SftrpyuresTaR=a: srftreivur &t YfeTRIeysyfly, SeetafvTT,
RigTudregd IS HTaiiien, aiftifredeea, mmuvﬁﬂwm
mmﬁuefﬂaﬁmmzmﬁﬁmﬁmﬁmwa%nw HiaTgd sfh

15

Central banking: RBI and its functions. Credit control. Nationalization and Merger of]
banks: General Introduction to Nationalization of Banks, Objective and Introduction to
Private Banks, Functioning and Usefulness or Importanceand its effects. Evaluation of
nationalization and merger of Indian banks.

15

Tﬁwm:mmﬁwmmuwmuﬁmmwm:ﬁ
USEFIVT FT FAT IRT, 36827, A 3o & Fmewer 1 aimw it svnfar @
HEcd AR $HF THIT | TR H TSI U FAerar 7 HeaiaeT |

15

Bank Deposits: Meaning and types. Features of bank accounts. Auto Sweep Account
(Based on Employability). Procedure to open and close bank accounts (Including
online procedure). Non-Banking Financial Institution: Introduction, Function and
Significance, Types of NBFCs, Difference between Banks & NBFCs

15

MhoAT:3rdvausRr, dFEEARATaR| A T @ar | dFEEiaeTgagHIAh I
EUCCIECEIE I ITe) AR =, FrRRAET,
TANTRHIFIRR, dhi TN TEd TR

15

Loans and Advances: Principles to sanction loans and advances. Classification of
loans and advances. Procedure to apply for house loan, personal loan, education
loan and commercial loan. Introduction to Micro Finance.

15

I

0T vd 31faeT: Hor e 3 fer wl o & Riqurea, %o va 3ifae &1 aeffaor, a7 %or, safFaera won,

fR¥eTr For e AIOfSaF ot & 3maceT wiwa

15
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REFERENCE
S. No. Author Name of the Book Publication
1. Gordon Natrajan, Banking Law and Practice, Himalaya Pub.Mumbai
2 S.N.Maheshwari Banking Law and Practice, Kalyana Publishers,
New Delhi (Bath
3. Shekar, Banking Law and Practice Vikash Publishing
House, New Delhi
4. 3T foe HRa # dfer fafr IRERTSH
> AT T, &l aRa & dfFer /Y v syagr | AfiRcasTaTgieaaherT
B.com | Semester
ADVERTISEMENT AND SALES PROMOTION
CO.No. | Course Outcomes Cognitive
Level
Co1 To describe the basic concepts of advertisement. R,U
CO2 To evaluate the different media of Advertisement. E
COos3 To explain the role of advertisement agencies and their selection. U
o4 To apply various means of advertisement in real business Ap
Credit and Marking Scheme
Credits Marks Total Marks
Internal External
Theory 4 40 60 100
Total 4 100
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Evaluation Scheme

Marks

Internal External

Theory 3 Internal Exams of 20 Marks 1 External Exams

(During the Semester) (At the End of Semester)
(Best 2 will be taken)

CONTENT OF THE COURSE

No.of Lectures(in hours per week): 6 lectures.per week

Total No.of Lectures: 60HTrs. Maximum Marks: 60

Units

Topics

No.of
Lectures

Introduction- Concept, Scope, Objectives, and Functions of Advertising. Types of
advertisement, Role of advertising in the marketing mix and the advertising process.
Advertising and sales: the relationship and the difference, Approaches to Advertising -
DAGMAR & AIDA Model.

15

aRE- FAATITHITUROT, gRRT, 3eaeTAiREH | AArasys K,
RravafAsnit R @ e sausiem, RadasgResior -
DAGMAR 3R AIDA Afsd|

15

Pre-launch Advertising Decision- Determination of target audience, Advertising media,
and their choice. Advertising Message: Preparing an effective advertising copy, Elements
of a print copy- Headlines, body copy, slogan, logo, a seal of approval, and Elements of]
a broadcast copy.

15

W-dleafaaafaviy- aftiaeeis!, e Hiftar sk s gwg w1 AuRoniRe=
e TEYH e 9fd R wen, weiicufadaca- odw, geavfa, aw &,
ITAIGTHIIET, THRUfhcca |

15

Promotional Management: Advertising department, Role of advertising agencies and
their selection, Advertising budget, and Evaluation of Advertising effectiveness.

15
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5P 3 ARYE:  RAeReeE, Remw it f gfer sk s@w omwe| 15
[EGIECEELEINERILpPEICRICEICan L]

IV | Legal, ethical and social aspects of advertising. Advertisement Scene in India, 15
Means of advertising- Social Media Advertising & Digital Advertising. Digital
Advertising: Concept, Effects, Digital Advertising in India.

sHS4 e & FEh, Afaw 3R Ao deeaRa # ReueaRee, e & @ 19
wrresiaRAasiRREeaTeT  BoeafaamE: YR, gH1q,
STRAATS Sreafaae|

REFERENCE
S.No. Author Name of the Book Publication
1 i i . .
S HH Kazmi, Satish K Batra Advertising And Sales Promotion Tata Mc Graw
Hill
2 Belch & Belch Advertising& Promotion- L?Itf McGraw
3, ehr RAATI
. IR g o 91 &
g1 TR e,
gfselehelad JTIRT
4 Dr. Sanjay Advertising And Sales Promotion- SBPD Agra
B.com | Semester
BUSINESS ECONOMICS
CO.No. | Course Outcomes Cognitive
Level
Co1 To understand the use of economic theory in Business decision-making | 7 & AN
problems, to analyze traditional and modern of definitions of economics.
CO2 To demonstrate an understanding, usage, and application of basic economic | U &AP
principles or laws, to understand the law of demand and how equilibrium
COR? price and quantity are determined.
To To perform demand analysis to analyze the impact of economic events on Markets | AP &
, to derive demand curves from utility functions and identify AN

income and substitution effects
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ST. ALOYSIUS COLLEGE(AUTONOMOUS),

CO4

To demonstrate the measurement of demand and elasticity relative to U & AP

changes in price, income, and price of substitute goods, to interpret the

relation between a price change and elasticity.

CO5

To understand the meaning of marginal revenue and marginal cost and U, AN
their relevance for firm profitability. To learn the Cost theory and

CO6

To interpret the relation between a price change and elasticity.

R, U, An

COo7

Students will understand the determinants of supply and will be able to | C
construct and interpret supply schedules and supply curves

CO8

Students will be able to define and explain the factors of production, | R, U, An
including land, labor, capital, organization and enterprise.

Credit and Marking Scheme

(During the Semester)
(Best 2 will be taken)

Credits Marks Total Marks
Internal External
Theory 4 40 60 100
Total 4 100
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 20 Marks 1 External Exams

(At the End of Semester)
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CONTENT OF THE COURSE

No.of Lectures(in hours per week): 6 Lectures .per week

Total No.of Lectures: 60HTrs. Maximum Marks: 60

Units

Topics

No.of
Lectures

Historical background of economics in India with special reference to Kautilya, Amartya
Sen, and Nobel laureate Abhijeet Banerjee, Definition of Economics, Economics Law and
their nature, Significance of Economics, Basics problems. Concept of Micro and Macro
Economics, Methods of Economics study.

15

R # AT T RIASYSSHA, Ffeed, IAITA IR ATTRERR Aol
3ol setolt & A deet &, srdemes & aRem, srdeme & faws 3R 3o gy,
HARTET 1 HAged, HAHATAY, G&H 3R HATSE IrAETHI3IaeRoN, 3dRes 3reade
clkakikd

15

Consumer's equilibrium - meaning of Utility, Marginal Utility, Law of Diminishing
Marginal Utility, conditions of consumer's equilibrium using marginal utility analysis.
Indifference curve analysis of consumer's equilibrium-the consumer's budget (budget set
and budget line), preferences of the consumer (indifference curve, indifference map) and
conditions of consumer's equilibrium.

15

SHTS 2

3YHIFAE N — STAENAT 7 378, FATT ST, Ted AT STAfarar @ @5,
mmawﬁﬁarﬁammaﬂﬁmma@ﬁuﬁw

EREIERINGEEEIRCARIGRICEIEEE RIS maﬂaamaat (Fsfecde 3R Faredn), 39sadn
e IRITASATY (SERNeTdrash, SEdATAT) 3 Susiierdr ddee Hr Fafaar

15

Law of Demand- Meaning and Definition, Characteristics, Types of demand,
Determinants of Law of Demand, Demand Function — determinants of individual
demand — Market v/s Individual demand. Exceptions of Law of DemandElasticity of
Demand, Concept and measurement of Elasticity of Demand, Price, Income and
cross elasticity, Determination of Elasticity of Demand, Importance of Elasticity of
Demand. Average Revenue, Marginal Revenue, Theory of cost and concept of
revenue.

15
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—— e

ST 3 Fter o - v 3iY aRemwT, RANATE, FT K SR, AT F e & i, w15
Telel — SATFAITT AT & [AURS — IR §17 SFfFdeTd ART| AFT & &7 & 39ar
AT Y A, AT A A A HTURT AR A, {od, 3 AR HE G, ART A
T feTefROT, AT I T T FAged | I TRTEd, HHATRISET, deTd F beyrd 3R Tered
hT JTTEROT |
IV |Supply, market supply, determinants of supply, supply schedule, supply curve and its 15
slope, movements along and shifts in supply curve, price elasticity of supply
Factors of Production- Land, Labour, Division of labour, Efficiency of Labour,
Capital, Organisation and Enterprises, The scale of production.
sS4 3mqfel, Sl smaftefuie, smafismerae, smafiawsitesadieen, s qffaw & 15
arfer 3it Tagaa, Imgfet i fera @
REFERENCE
S. No. Author Name of the Book Publication
1. Sinha Dr. V.C.& Business Economics SBPD Publication Agra
Dr. Pushpa
2. | fAm e o cATaAT A 3TIRITET g s1aeT
GTSeloheIeT3IRT
3. Singh Dr. S.K. Business Economics Sahitya Bhavan
Publication Agra
4, Bhatiya H.L. Micro Economics Modern Publisher New
Delhi.
5. H.L.Ahuja Business Economics S.Chand Publication
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B.com | Semester
BUSINESS MATHEMATICS

CO.No. | Course Outcomes Cognitive
Level
COo1 To recall the basic concepts of algebra and BODMAS. U& AP
Cco2 U & AP
To solve simultaneous equation related with business problems.
CO3 To describe the concept of logarithms and antilogarithms. Ap
o4 To apply concept of commission, brokerage and profit and loss in R&Ap,
business
Credit and Marking Scheme
Credits Marks Total Marks
Internal External
Theory 4 40 60 100
Total 4 100
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 20 Marks 1 External Exams

(During the Semester)
(Best 2 will be taken)

(At the End of Semester)
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CONTENT OF COURSE
No.of Lectures(in hours per week): 6 Lectures.per week
Total No.of Lectures: 60HTrs. Maximum Marks: 60
Units Topics No.of
Lectures
| Rules for sign in Algebra and practice, Rules for calculation (BODMAS) and practice 15
s 1 Meaoad Regigaetfaavasrsaw, uaEatifaaars BODMAS 15
Il | Simultaneous Equations — Meaning, Characteristic, types,calculations(with word| 15
problems)
SHIS 2| FAYAWAIRIOT:3Y, RAAVAIY, THFRUGAVEATT (FIRAITRAR ) 15
Il [Theory of indices (preliminary knowledge only formulae, Logarithms and 15
Antilogarithms —principles and calculations
Y — . e — 15
IV |Commission, Brokerage, Profit and Loss 15
ShIS4 HIRE, geTell, ATsTudgtter 15
REFERENCE
S.No. Author Name of the Book Publication
1. Shukla Dr. S.M. Business Mathematics | Sahitya Bhawan Publications
2. Magar Dr. Abhilasha Business Mathematics | Himalaya publication, Mumbai
3. Sancheti& Kapoor Business Mathematics Sultan Chand and sons, New Delhi
4, Sharma J.K. Business Mathematics IK International Pvt. Ltd.,
New Delhi
5. Kumar Mrityunjay Business Mathematics S.Chand Publishing,
New Delhi
6. Agrawal Dr Mahesh Business Mathematics Ramprasad and sons, Bhopal
7. Gourav Tekriwal Maths Sutra Penguin Books, Gudgao
8. | sreamsaral® IR TIG] vHddEgfadere, JreRT
9. | HAuwERAT SEETRAHI O PIDEREEITEE D EC
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